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One of the world’s most iconic 
hotels relies on InTouch 
Business Intelligence


An aquarium featuring 65,000 marine animals. 
Restaurants inspired by world-renowned chefs 
Nobu and Gordon Ramsey. The crown of Palm 
Island in Dubai. Atlantis, The Palm is one of the 
most recognised—and iconic—hotels in the world.



As such, Atlantis Dubai seeks to deliver exceptional 
experiences for its guests. And expects exceptional 
performance from its staff and software. Which is 
why Atlantis relies on InTouch for revenue 
management business intelligence. 


Not just data points, but 
business insights

“We are a unique hotel,” says Anastasija 
Ovtchinnikova, Director of Revenue Management at 
Atlantis Dubai. “I don’t think anybody does revenue 
management like we do due to the scale of our 
operations — we look after all revenue streams 
including 1,544 rooms, over 35 food and beverage 
revenue centers, the world’s largest waterpark, 
Aquaventure, Lost Chambers Aquarium, a spa and 
a nail salon and several retail outlets.

  

“InTouch BI lets us build our own reports by 
dragging and dropping. For me, that’s a game-
changer for sure, as you can build any report based 
on what you want to see. In food and beverage 
revenue management we’re using it every single 
day for so many different scenarios.
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“For example, menu engineering is available within 
two clicks, we can analyse the performance of

specific tables, hourly sales, sales of particular 
items or promotions, and we can carefully analyse

the performance of individual servers. We have 
also linked our restaurant reservations platform to 
feed data into InTouch.



“By pulling data from our property management 
system, I can gather data like never before. Which 
outlets are British guests’ favorites? What’s their 
average check? How much do they spend at

each outlet? What are their favorite items? We can 
run the statistics by room type and market code as

well. 



“With each report, we get a better sense of how to 
fine tune our efforts to be more productive, 
profitable and more appealing to our guests.



“Other tools in the market might offer good 
reporting mechanisms, but they are limited and

definitely not as flexible as InTouch.


InTouch: flexible, 
customisable, responsive

InTouch has been specialising in understanding 
hotels and—more importantly—hotel data for more 
than 20 years. Their turnkey solutions easily 
extract, consolidate, and visualise data from hotels’ 
property management systems. Tedious and 
redundant tasks are eliminated. Hours are saved. 
Data becomes business intelligence that hotels can 
readily act upon to improve performance and the 
bottom line. 
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“If I say I would love to see a new 
type of information - more times 
than not, InTouch will figure out 
a way to make that accessible 
for me. I have never worked with 
a company like that before.


“We save time on things like menu engineering, for 
example. Instead of taking a few hours to update 
manually, we can run it just within a few clicks. 



“The individual restaurant managers are business 
owners in charge of the performance of their 
restaurants. I tell the team that the possibilities 
with InTouch are endless. There’s so much 
information at their fingertips once they know how 
to use the reports. They’re only limited by their 
imagination. 



“We’re just very happy with InTouch and highly 
recommend it. We’ll definitely expand our usage of 
InTouch to our sister property when we open 
Atlantis The Royal. If a business is considering 
InTouch, I say go for it. You’ll definitely see the 
value as it will cover most, if not all, reporting 
needs. It’s really great.”


“What I love most,” explained Anastasija, “is the 
flexibility. Everything is customisable. I love that 
InTouch is always listening to our needs and that 
they adjust reports, create new sections, and link 
new data sources just because we asked for it. 
Their speed of response is incredible.

Bringing so much value to a 
hotel’s operation

Prior to taking her position at Atlantis, Anastasija 
held the position of Director of Revenue 
Management at Raffles Hotel Singapore and 
assisted in initiating a restaurant revenue 
management culture at some of the finest hotels 
across Asia Pacific. It was there where she was first 
exposed to InTouch and all it could do.



“When I came here,” continued Anastasija, “I 
thought this is a great opportunity to bring InTouch 
along because the tool brings so much value to a 
hotel’s operation.




